
Back to live events

Back to reality.



What’s happening  in the market?

What's driving those changes?

How to use this knowledge to raise more from your events?

Back to live (events), back to reality
What events are growing - and why
 



26% 18%







Question



Down
 

The C-word



Turnaround
 

Where is everybody?



Here they come
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2025

Marketing Spend
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2026

4% 33% 52% 8% 3%

take part in a LOT MORE events take part in MORE events

take part in about the SAME number of events take part in FEWER events next year

take part in a LOT FEWER events

Thinking about 2026, compared to this year do you think you will.. 



Why?



Higher value placed on IRL
 

Value of experiences



New audiences



Making connections
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70 & over
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Proportion of each age group that felt lonely 

often, always or some of the time

Source: Office for National Statistics



Social connectedness
 



So what?



Get involved



Make connections
 



Make it group friendly 



Be remark-able
 



Think longer term 
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% Fundraising If yes - have you fundraised before?

Think longer term 



It’s never too late



Reports 
Insight

Pulse Report LinkedIn


