
Employee Generated Content:

The Future of Charity Comms
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Grew Amnesty International’s
LinkedIn Company Page by
250,000 followers.

Ex UNICEF UK, Shakespeares Globe,
The Black Curriculum

7+ years in the non-profit industry



WHAT’S STOPPING YOU

FROM POSTING ON

LINKEDIN?



No time
No

capacity 

Too

cringey 

I don’t wantto look likeI’m self-promoting 

I’m worried
about what
I’m allowed

to post

I don’t have
anything

interesting
to say



Pre 2020: Professional platform used for job postings, sharing campaigns, B2B

Post 2020: Social media platform to show workplace culture, personal brand and
community



 Why ?



The Crisis of Insularity 



 of people around the world are

hesitant or unwilling to trust

someone different to them

70%

Source: Edelman Trust Barometer



The Great E   odus 



In the UK, right-wing audiences on X

have 

DOUBLED

Source: BBC

since Elon Musk’s takeover.



The Trust Collapse 



Audiences trust brands less

3x 8x 24x

More likely to trust

content shared by

people they know

vs. brands

More likely to engage

with content shared by

employees versus

brands

More likely to reshare

content shared by

employees than content

shared by brands

Source: Everyone Social



That’s your potential

audience.

The average person on LinkedIn has 1,100 connections.

Multiply that with the number of employees you have on LinkedIn.



If institutions are trusted

less and people are

trusted more...

who should be speaking?



What is

Employee

Generated

Content? 



Employee Generated

Content is NOT:

Corporate reposting

Forced LinkedIn posts

Copy & paste messaging



Employee Generated

Content IS:

Colleagues speaking in their own voice

Sharing expertise, values, lived experience

Advocating for the mission from the inside



Employee Generated Content IS:

DECENTRALISED STORYTELLING



EGC Training: A Five Step Process



Make it important
Outcome:

People know why LinkedIn is important in achieving
your nonprofit goals  



Make it simple
Outcome:

People don’t feel intimidated by the thought of
‘getting it right’ the first time



Make it shared
Outcome:

Everyone knows they have something individual to
contribute through examples



Make it knowledgable
Outcome:

People understand how their content may be used
and who might see it



Make it last
Outcome:

It’s not just a one-off training, it’s part of the culture.  



The Results 

514
employees shared

in 30 days

14%
of Amnesty - over double

the industry average

Amnesty now dominates the share of voice in the

human rights sector.

4th

in the UK for charity
employee engagement

Source: DSMN8



Colleagues are the best influencers
you could ever have. 
Use them!


