FROMPITCHING TO PRODF:
A S_MARTER WAY T0 BUILD PARTNERSHIPS
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JOE WATERS, SELFISH GIVING

=» Founder, Selfishgiving.com and
newsletter on partnerships

=» Cause marketing and sponsorship
expert

= Author, Cause Marketing for
Dummies and Fundraising for
Businesses

= Based in Newton, Massachusetts,
USA
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PROOF
[OWERS
RISK

You've Done This Before &g,
It Worked

You're a Safe Bet

You Can Do It Again

And Here's How




How Partnerships Actually Get Approved

Alignment Emotion - Decision

This nonprofit This feels meaningful for This works. We can confidently
fits our company. our brand, employees, Other companies have done it. move forward.
or customers.

The Partnership Proof System turns alignment into proof—and proof into momentum.

Buildler —> Accelerator —> Flywheel



AMERICA St.Jude Children’s
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THE PARTNERSHIP PROOF SYSTEM

PublshProof IR Leverase Proo

Build a partnership Turn success Attract and close
worth documenting Into credibility the next partner
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Q/ Sponsorship/Gause Marketing
o Workplace Giving
o Employee Yolunteering
o Product Partnerships
o (orporate Grants




1k PARTNERSHIP PROOF SYSTEM
Create Proof Publish Proof

Build a partnership
worth documenting

Turn success Attract and close
Into credibility the next partner

f i = i . —— wi bl . % s B B o i oo ol - 2 AV ST O el e
D h OOD Which fuels the next partnership—and the next case study.
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WHAT COUNTSAS  PROOF!

Support
Local Kids

jautcome? ‘



P\ Chuck &
) Cheoss

AMERICAN
SOCIETY for
DEAF
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WHAT GOUNTS AS PROOF?
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The Children’s Hospital
of Philadelphia®



WHAT COUNTS AS PR00F7




Create Proof >ublish Pro Leverage Proof

Build a partnership
worth documenting

Attract and close
th
Rete n+ e next partner

Turn success
Into credibility
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WHAT PROOF LOOKS LIKE IN THE REAL WORLD

WOUNDED WARRIOR

How 13 Martial Arts Studios PROJECT
United to Support BBBS

BEYOND V=S - and Strengthen Community Ties
VALUE: i

How Family Dollar's
Partnership with BGCA
Growth & Social Change
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PARTNER OVERVIEW
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Nutrabolt Powers Sales & Social Impact
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National retail partnership Local business collaboration Consumer brand activation



INTERVIEW FINALIZE
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* Nutrabolt Powers Sales & Social Impact »




OTHER FORMS OF OUTWARD PROOF
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Wrtten case studies Video case studies Testimonials Survey results
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Referrals Social posts Press mentions



=)} BigBrothers
‘ L) Big Sisters. Home Our Purpose Getlinvolved Programs News & Media Contact Us DONATE

MENTUHSHIP A FUTURE BUILT &t
Why Mentoring is the Essential Infrastructure Our i Muioring i the Rubuckinl
Future Needs Now.

&=
Big Sisters

A future where every young person has a mentor is possible.
Building it will require leadership, investment, and a shared
commitment to strengthening the human connections that our
communities need. Read on to find out how.
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READ THE REPORT
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Friends of Big Bear Valley and Big Bear
""" Eagle Nest Cam
w

Gizmo did it!... See more

Frimnds of Big Bear Valley and By Bom
e E ln;l. Mzt Camn










THE PARTNERSHIP PROOF SY

Publish Proof

Leverage Proof

Create Proof

Build a partnership Turn success
worth documenting Into credibility

Attract and close
the next partner



- hood

DEVIL-DC

'TZ?aa;;mmhee i

MLBshop.com s

BOOT BARN Doscors

STORED %)
CREDIBILITY §

Southwests

WINDOW NATION

0

Brochure
RACKS




AMERICA St.Jude Children’s
Research Hospital : ,
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h"’“lmgggﬂfﬁ‘m““ WHO WE ARE HOW WE HELP GETINVOLVED WAYSTOGIVE NEWSROOM SHOP JOIN DONATE

HOME / CORPORATE GIVING / CORPORATE PARTNERSHIPS

Corporate Partnerships

Corporate partners provide the significant financial support needed so
Wounded Warrior Project® (WWP) can offer life-changing programs and
services. Partnerships align with WWP's brand and can be customized to

meet your company'’s goals.

BECOME A PARTNER

Meet Our Partners
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BENEFITS OF A NEWSLETTER
It builds trust & authority

It keeps you top of mind

!t showcases successes &
Impact

It helps you cultivate & keep
more partnerships



Rodman « Kids

Empowering. Connecting. Uplifting.

V7 l-

LIVE NOW! 4¢

The Brighter Futures Podcast

Episode 1: CPP Deep Dive: What Year-Round Support
Really Looks Like
Guest: Kristie Dean, The Soul Project

% The Newest Episode of The Brighter
Futures Podcast is LIVE! =

Rodman « Kids

Empowering. Connecting. Uplifting.

V7

LIVE NOW! 4¢

The Brighter Futures Podcast

Episode 2: Beyond the Stage - Why Arts Access Matters
Guest: Tivon Marcus, Broadway In Boston

“. New Episode of The Brighter Futures Podcast <.



BEST BUBBIES

Best Buddies
Corporate Partner Summit




THE FUNNEL DIDN'T DISAPPEAR-IT COLLAPSED

AWARENESS
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AWARENESS
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THE FUNNEL DIDN'T DISAPPEAR—IT GOLLAPSED

OLD MODEL NEW REALITY
(Traditional Funnel) (Collapsed Funnel)
Awareness Information Abundance
e Self-Education
Consideration * Proof
(Middle Funnel) Speed = Social signals
_ = Pattern recognition
= Education
= Nurture = Case studies (-_jcanned,
= Interpretation not explained)
= Case studies (explained) >
T Conversation / Decision
Decision
Built for a world of controlled messaging Evaluation now happens before
and patient buyers. you're invited in.

Proof didn’t move up the funnel. The funnel collapsed around it.



THE PARTNERSHIP PROOF SYSTEM

PublshProof IR Leverase Proo

Build a partnership Turn success Attract and close
worth documenting Into credibility the next partner
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PROOF
[OWERS
RISK

You've Done This Before &g,
It Worked

You're a Safe Bet

You Can Do It Again

And Here's How




ARTNERSHIP PROOF SYSTEM

Create Proof

Publish Proof Leverage Proof

Turn success Attract and close
Into credibility the next partner

Build a partnership
worth documenting

If f " 'I-"- | = "i'll ] I i -_.-'+ i = B & Yy Y - - . = 1 =T & lr =3 e . e = i . ;
Which fuels the next partnership—and the next case study.



WHAT COUNTS AS PR00F7

Suppnrt
Local Kids
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: autcome?



THE PARTNER ROOF SYSTEM

ﬂl'b lish Proof

Turn success
Into credibility

Create Proof

Build a partnership
worth documenting

Leverage Proof

Attract and close
the next partner

If f " 'I-"- | = "i'll ] I i -_.-'+ i = B & Yy Y - - . = 1 =T & lr =3 e . e = i . ;
Which fuels the next partnership—and the next case study.



FORMS OF OUTWARD PROOF
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THE PARTNERSHIP PROOF SY

Publish Proof

Leverage Proof

Create Proof

Build a partnership Turn success
worth documenting Into credibility

Attract and close
the next partner
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The Partnership Proof Flywheel

Winning
Partnerships

* New Deals
* More Proof
* Stronger Stories

7 Trust & 7\ 3 W
- Momentum | - ¥ <we




YOUR PROBLEM ISN'T PITCHING.
IT"S PROOF.
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JOE WATERS, SELFISH GIVING

Questions? joe@selfishgiving.com
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