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Turn One Supporter Into 10:

Winning digital strategies
your supporters will love
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Introductions

James Francis
Charity Development Lead

8 Months at Funraisin
4+ years in nonprofit
Formerly of Asthma + Lung UK

Harry Shaw
Customer Success Specialist

7 Months at Funraisin
1+ years in nonprofit
Formerly of Self - UXD expert
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Funraisin is a digital
fundraising platform
and implementation
partner.

We enable nonprofits to unlock
people’s generosity by creating
highly personalized giving
experiences, at scale, for their
supporters at minimal cost.

dWS

\-—/‘7

2016
Product first released

9 countries worldwide
140+ total staff

24x5

“Follow the sun” weekday support
(general support)

Built on modern technology
AWS, Stripe, Bootstrap
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About Funraisin

e  Ourfundraising engine
increases generosity, reduces
friction and automates
campaign excellence

e Completely flexible, enterprise
grade fundraising tools for
ambitious charities.

e  Out-of-the-box native
integrations with leading CRM,
social, analytics and
marketing automation tools

e Llive insights, user-friendly
editable dashboards, and
reporting tools to optimize
real-time fundraising

° A solutions orientated team

Please help me

reach my goal ﬁ

My Birthday » holp me
By Fuiar S |

549 4 I.‘.i
Taawd “ooo
Sl

,

Mork danched 325

Peer to Peer DIY Appeals and RG
Advanced suite of speciality Special occasions, in-memory, One-time and recurring, self serve
P2P fundraising features workplaces, schools, fithess portal, optimized retries

i New Message

‘ General Admission 5100° Transaetianal Engagament Triggarad

BE e TN

‘ VIP Package $2,000 @

Ticketing Messages Raffles
Gala balls, VIP categories, merch Automated journeys, triggers, Automated ticket fulfilment,
upsell, promo codes drag and drop builder recurring packages, purchaser
login portal

focebook

For the next 32 haurs we are ‘ qi
matehing donations L-—» I - CI
] 1t
Toshirt
Social Giving Giving Days Virtual Gifts & Shop
Facebook Challenges, Matched giving, bonus rounds, Merch sales, virtual gifts,

capital campaigns, stock

one-click acquisition, DIY team fundraising,
levels, category pages

entirely in Facebook personalized URLs



Powered by a
fundraising-
centric CMS




One supporter into 10:
What do we actually mean?
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Head
Design for clarity

)
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Hand
Design for action
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5

Organisation asks
100-1000 people

- 1 donation

000

2]

Supporter asks
2-5 people

> 2+ donation




Their motivation to support Their expectations of you

Competitive Secure Quality
Challenge
They feel
Personal Outstanding empowered
experience with
the charity
Trust
Feeling good p
; rogress
dbout doing J Your supporter lllustration
good . . .
Relationship of their
with the storydata
Desire to make fund!‘aiser/
a difference charity only
Sharing thej r Quality emails &
story to inspire ) timely
others ) Hedling communications
Learning They can connect
&learn
(o]
Q
=
(2] . .
S ety Honouring a Quick, easy & You recognise
S loved one efficient their effort
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When Head, Heart,
and Hand align...

When the Head explains clearly, the Heart connects emotionally, and the Hand makes action easy

Head- Clarity Builds Confidence Heart - Connection Creates Hand- Action Becomes Habit
Aim: Make the Case Commitment Aim: Make it Simple
Aim: Make it personal




That sounds great ¥
Show me how 33




01: Emotional appeal

It's never just a page.

It's where a supporter’s action, care,
and meaning becomes visible.
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01: Emotional appeal

E!g:gml" A About  FAQs  WaystoGetlinvolved m Create m 2 Login
Charity

Memory Meadows

Plant a flower on our Memory Meadow and leave a lasting legacy for your
loved one with a one-off in memory donation to Sheffield Children's
Hospital Charity. Hover over the flowers and butterflies to find your

donation and know you are making a difference to children's lives.

Donated by
Claire Lockett

Macbook Air



https://docs.google.com/file/d/1jNBbp_CTondBM9D76ygJbPUkJOGQ3PEf/preview

02: Personal recognition

When supporters feel seen, they come
back—and bring others with them.
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02: Personal recognition

wh # themay50k.arg [

THE MAY 50K

WELCOME BACK,
JENNA!

We're excited to offer you exclusive VIP
entry to The May 50K 2023!

By joining us, you'll be continuing your

persenal legacy and making an even
bigger impact to leave MS behind! @

COMPLETE YOUR REGISTRATION NOW

FUNDRAISING ARMY LIFETIME
FUNDRAISING PROMOTIONS BOARD

TERRY WHENHAM FUNDRAISING
£84,968

STUART AITKEN FUNDRAISING
£69,523

Macbook Air
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02: Personal recognition

Help  Eveet Website

& CANCER Iﬂm!’l*
g RESEARCH | \WILLEE)
e UK {RUN]

Macbook Air

¢ x B -
— I

Why Fusdraise v Fusdraising Suppert v

Sharg my page
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03: Tools to advocate & share

Flip the funnel.
Give supporters the megaphone.
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03: Tools to advocate & share

& MYPAGE v W CREATE A TEAM

MY DASHBOARD GET SUPPORT MY DONATIONS

Take Part  ForSchools  For Workplaces  Tips & Tools  Latest

© MY ACCOUNT

EDIT DATE =

Your big day

Mar 04
2026

GROW YOUR
COMMUNITY CRED!

Your actions create change.

Here's the good you've
sparked so far:

302

EDIT MY PAGE INVITE A FRIEND COMMUNITY CREDITS

I'VE RAISED
$

CHECK OUT YOUR
WORLD'S GREATEST SHAVE FOR GAME-CHANGING

IMPACT WRAPPED _ BLOOD CANCER RESEARCH.

Impact Wrapped Share $ raised so far

o o] [ 2]

Macbook Air

You're amazing
- thank you!

FOR GAME-CHANGING
_ BLOOD CANCER RESEARCH.

How you're participating

SHARE



https://docs.google.com/file/d/1qOOUd6HaoDwmr-Hu9xriwUdVeKCxziOu/preview
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03: Tools to advocate & share

Every social platform audience has a different value, and connection

to the fundraiser - make the share count

*
Share Keith's page

Macbook Air

(c"‘I\{J\CMII.LAN "‘9

ICER SUPPORT

-k 2
Start Date / Time:
Friday 23rd January @ 12:00 pm

Raised My Gaal
£1,208 £750

+£112.20 Ciftaid

Donate

3 share my page

+ @

jammiesforjune.org.nz

MIDDLEMORE
FOUNDATION

Jammies
for June!
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03: Tools to advocate & share

Get your ambassadors to invite others, create a team, create a workplace and more and let the
fundraiser track and get rewarded for being a social champion!

Society QFind a Fundraiser Keith ~

A Howitworks  HowtologKMs  Workplaces  Aboutus THE MAY 50K Leaderboards  Resources  FAGs [EEENIEY DONATE

MY PAGE @

O Keith Williams
SHARE MY PAGE SEND AN EMAIL
SHARE MY PAGE

f X & in

MY ACHIEVEMENTS

200200990

Macbook Air

A supporter = 10
donors

+1 Invited supporter =
+10 net new donors

+2 Invited supporters
= +20 new donors

2 New Fundraisers
and 20 new Donors
for free ¥ 4



04: Interactive momentum

Nothing about fundraising should be
static. Give supporters new moments
to discover every time they return.
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04: Interactive momentum

SWEAT.. A About Workplaces CreateaTeam Activities Leaderboa 3

PRIDE

Welcome to your
Dashboard!

Your one-stop shop for everything you

Hi Honey! ORI c.d to Sweat with Pride.
2 $357
- .‘".!,. of youps00 goal

View Your Fundralsing Page

B CREATEATEAM (8 MYACCOUNT

Macbook Air

join.asthmaandlung.crg.uk

TCS London
Marathon.2026

Join Team Breathe for the
TCS London Marathon

26 April 2026

= ASTHMAS [
= an&"ﬁ( -
Ju900 4p Hazard family jue: donatec ¢

09:03 & il T B

events.combatstress.org.uk

2 Login

COMBAT

STRESS =

y just donated £53.32 3% Chris Duke just

tCs
L7




05: Impact Visibility

Don’t let generosity get lost in the
transaction. Make their impact
impossible to miss.
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05: Impact Visibility

15:43 2 " =y 0]

ceiaong

Donate a brick and
Build for a Cure!

Will you take on the
Walk for Autism
Challenge in 2026?

When you donate a brick, not only are you

build our virtual house, but you are
also raising vital funds to cure childhood cancer.
Show your support today.

Donate a Brick

Walk 00 steps a day for 8 days from 26th Mareh to 2nd April

(Click on bricks

\

Supporters stepping up Raised so far

Macbook Air




06: Human Connection

Behind every email send and SMS is
a person who chose to care.

Every message is part of the
relationship you're building.
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06: Human Connection

Building beautiful emails... that drive action!

Strong design draws people in—but clear, purposeful copy is what gets them to act.
These simple principles are tried and tested in fundraising, and they work because they focus on what really matters.

One email = one action

Each message should guide supporters toward a single
step. If the goal is to get a first donation, stay focused on
that. Leave the other advice for another time.

Front-load the value
Start with why this message matters—don't ease into it. The
first line should make the benefit or urgency clear.

1
C...;, Use urgency and momentum cues
- — e “The first 48 hours matter.”
' e “Supporters with early donations raise more.”
= e ‘It only takes one donation to get started.”

Use social proof

Let supporters know what works and what others are

doing: eg: “Over 70% of fundraisers who donate to their own
page hit their goal.” or “Most people start by asking one close
friend.”

Keep it conversational

Use simple, direct language that sounds like you're talking to
them in a conversation. “Ask your best mate.” or “Or kick it off
yourself.”

And just remember:
The goal isn't to say everything—it's to say the one thing that
gets them to act.
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06: Human Connection

SAVE THE WILD,.. e =

ocemﬁ-

ik AL s ik alhbRs. . . s os ik bR | s ik

Macbook Air

= Select
go No images. —uen

From To Message

19/06/2024

Vera Strong

>

Keith, ready for the most exciting...

Two things to do before midnight
tonight & No images? Click here

19/06/2024

Vera Strong

Watch: A special message from...
Keith, YOU'VE MADE IT TO THE
HALFWAY MARK. L. I'm SO im-

14/06/2024

Vera Strong

Dollar match starts NOW!

Go Keith go! No images? Click
here Hear that beeping from your

04/06/2024

Vera Strong
Keith, set your alarm for 8:00am

... Dollar match day is coming!
Na imanac? Clink hara @ame

Q Search 9
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Hi Keil +44 7418 344067 (he
Run 50K Challenge *. % at
Sands here.,

| noticed you expressed an
interest in the challenge but
didn't quite get to register-
ing - so | thought |'d reach
out & see if you needed a
hand or have any questions |
might be able to help with?

Would be great to have you
join us so if you'd still like to,
you can sign up on the link
below and we'll get your free
t-shirt out to you:

htt 3DmY

Cheers & hope to chat soon,
James

+ TextM e+ SMS

06: Human Connection

<

=
. +44 7520690093 )
Hey Kew, nuw aie yuu go-

ing?

Getting that first donation
can be a hit tricky some-
times, so | thought I'd share
a few of my top tips to help
you get the ball rolling to-
wards your £175 target.

| hope these help, but please
just reach out if you ever
need.

w#i Personalise your fun-
draising page with a pic

22 Share your WHY -
people respond to authenti-
city

% Back yourself with a self-
donation - it'll inspire others

|

+ 9 Text M e+ SMS

+447520 690093 )
Congratulations on officially
completing the challenge
Keith!

How are you feeling?

On behalf of myself & the
whale team here at Sands,
thank you so much for your
support this month.

Just before | go, your fun-
draising page will remain
open until 10th May so it's
not too late to ask friends &
family for their support - just
a £5 donation can help
cover the cost of your t-
shirt.

Here's your link in case you
need it: https://tapth.atf
Py~

+44 7418 344067

Text Message - SMS
25 Mar 2025 at 15:48

Hi Keith, it's James from the
Run 50K Challenge *, % at
Sands here.

| noticed you expressed an
interest in the challenge but
didn't quite get to register-
ing - so | thought I'd reach
out & see if you needed a
hand or have any questions |
might be able to help with?

(o
e

Would be great to have you
join us so if you'd still like to,
you can sign up on the link
below and we'll get your free
t-shirt out to you:

+F Text Message - SMS




07: Surprise and delight

The moment someone gives is
emotionally charged. Small,
thoughtful touches can turn that
moment into something supporters
remember—and share.
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07: Surprise and delight

e

¥ ti

Sarah Smith
0000

My Activity Tracking

My target 99 kms
207

I’'m taking part in the 99k for Canines with
Dogs Trust this February!

Macbook Air

bt m o

Please Help Me
Reach My Goal

Raised My Goal
£418 £99
e —————)

Select amount to donate

16:11 2 o

jumprope.org.au

JUMP ROPE
 HEART

This term, you skipped

Tnlm

Skipped

AL\
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07: Surprise and delight

Macbook Air

(

— —

(> % events.stwhospice.orgy + (@

T

St Wilfrid's Hospice

Lauren %

Lee ;
Raised My Goal
£135 £100

+£23.75 Giftaid

w

whiteline

ine is matching donations up to £75( i ]
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07: Surprise and delight

P s wom om 1o A EVENTS MAPS FUNDRAISING VOLUNTEER MORE [TTIIITY | DONATE

MY ACHIEVEMENTS

@00

Macbook Air

12117 & all T @

walkforautism.co.uk

ﬁ E -l
e @ walkfor ®
p— autlsmt . Ry
*Fundraisihg Legends

‘theck}:ut our leaderboards to see
the top fundraisers and teams
making an incredible impact.
Ce]gbrate y wur achievements, spark
some friendly competition, and get
inspired to clinp even higher!
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01: Emotional appeal ] 02: Personal recognition

03: Tools to advocate & share X 04: Interactive momentum
05: Visible impact 06: Human communication
07: Surprise & delight
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Head
Design for clarity

)

w

Hand
Design for action
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< funraisin

Howto
turnone
supporter
into ten.

Digital strategies your
supporters will love.

A practical toolkit for charity
digital & fundraising teams.

Download the quide
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Get in touch

James Francis
Charity Development Lead
Jamesf@funraisin.co

Harry Shaw
Customer Success Specialist
customersuccess@funraisin.co
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Turn One Supporter into 10:

Thank You



