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F2F Is Under Pressure
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Pressure on Compliance f ROI/ LTV ‘
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Interruption to Immersion

Stopping by calling out

Your words as your dialogue

Donors having a functional
sign up experience

Moving your donors —

logically
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Why we're letting our donors down...

No Value Exchange
We asking for precious time but offering nothing in return.

9 Low Engagement Experience

Fast sign up process, with limited props and visuals

e Little to No Emotional Connection

Fundraisers have to work so hard with so little — doing a great job. But how can we
deepen this?
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Recipe for Success

Story at the Heart

The experience need to revolve around a story
not the other way round

Experiential Elements
Sight Sound Smell Audio Feel — bring to life the

story
Enhance their dialogue not replace
Fundraiser is central to the experience. This is all about
helping them

Story Flow

The way people flow through is crucial, design,
shape, story curation

Curiosity
When it's so interesting the public will stop and ask the
fundraisers if they can have look. Turns the interruption
dynamic on its head
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Why are cdoing all of this?

Retention Curve —Experiential vs PS

12%

higher

retention rate

for donors at

the end of 12
months

12 Month Retention

W Experiential m Private Site/ Pod
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EXPERIENTIAL

Scan QR code to book a
chat
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