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Welcome from the Benefact Group

Our common purpose is to
all available profits
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What comes to mind when you think of
“major donor fundraising”?
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We're not cut out for major donor fundraising.
Donors only give to known causes.

Donors want swanky events.

Donors give time or treasure, not both.

Plans must be perfect.

Donors find fundraising “icky”.

Donors give when the need is hard-hitting.
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1. We're not cut out for major donor
fundraising.
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> Get to know your donor base.
> Your website is your window, reduce friction.

> Every programme starts with one major gift.
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2. Donors only give to known causes.
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> Lean into your strength.
» Understand local wealth.

> Don’t assume based on their address.
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3. Donors want swanky events.
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» How can you get peer to peer engagement?
» Ask your donors what they want.

» Keep it authentic.

sSUM T
FUNDRAISING



4. Donors give time or treasure, not
both.
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> Don'’t decide for others.
> Give donors choice.

> Develop your culture away from “money-first”.
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5. Plans must be perfect.
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» Bring them on the joumney.
» Be transparent.
» Update and ask for feedback.
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6. Donors find fundraising “icky”.
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» How involved are your donors in giving?
» Wealth research.

> They “get “ relationship management.
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7. Donors give when the need is hard-
hitting.
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» How do we make it better?
> Include donors in your charity’s progress.

» People invest in hope.
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Give

hope
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We're not cut out for major donor fundraising.
Donors only give to known causes.

Donors want swanky events.

Donors give time or treasure, not both.

Plans must be perfect.

Donors find fundraising “icky”.

Donors give when the need is hard-hitting.
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Myth-busting actions:
1. Get to know who's in your circle — dataq, volunteers, trustees.
2. Identify your strengths as a charity.
3. Talkto yourdonors before planning an event.
4. Offer someone the chance to getinvolved/give.
5. Askadonorforinput 0|12 3a work- in- progress.
6. Discussadonor’s other causes and passions.

7.  Explore what makes you proud.



Thank you! Continue the conversation...
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Louise Morris
louise@summitfundraising.co.uk

Davinia Batley SUMNACIT
Davinia@championfundraising.co.uk FUNDRAISING



Q&A




And finally... 5 things to look forward to:

Fundraising Webinars in 2026 ...

2 Get together at a fundraising forum ...

Register interest in Founder Forums ...

WHY GOOD CHARITY
ENDINGS MATTER (AND
HOW TO HAVE ONE)

Listen to our podcast series ...

Join our Facebook Group ...
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This webinar is provided for information purposes only and is general and educational in nature
and does not constitute legal advice. The information contained herein should not be considered
as a substitute for seeking professional advice in specific circumstances.

All opinions expressed are the individuals own and not of (or to be affiliated with) the Benefact
Group plc or its group companies. Benefact Group plc shall not be liable for your use or any
reliance on, or action taken (or not taken) by you and any loss, however incurred, as a result; all
responsibility for such is excluded (except for that which cannot be excluded by law) by the
Benefact Group plc.

Please note that over time the information contained herein may become out of date and may not
constitute best market practice, that it is subject to change and new editions may be issued to
incorporate such changes. You acknowledge that Benefact Group plc have no duty to provide
such changes to this recording.
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Thank you for listening

-

BENEFACT
GROUP fundraising@benefactgroup.com

www.benefactgroup.com/fundraising-resources

For Impact Podcast — What is really behind The Benefact Group Charity Network
the resistance to paying Trustees?
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