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Digital Benchmarking Report:
What you need to know
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Hello,
we’re Hynt.

Hynt is a digital fundraising agency.
We help charities and purpose-led
brands win new supporters and raise
more money.

Who We Are

What'We Do

OurTeam  Case Studies

News

Contact
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What we do

o1

Digital Fundraising

We help you create a masterplan for online fundraising
success. We'll create a blueprint that's totally tailored to
you.

C Read more ) Turn your team into a digital powerhouse

Campaign
Delivery

We deliver dynamic strategy,

creative and delivery for email,
Meta and TikTok campaigns.
Need a knockout campaign?

We're here for it

% Training and Innovation and
Coaching Diversification

Our training and consultancy Ready to experiment with new channels, tactics
gives teams the skills and tools and creative ideas? We'll help you stay ahead

to confidently navigate the of the curve and future proof your fundraising.
digital landscape and deliver
powerful results.

Talk to us Inject some fresh thinking
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What is digital lead generation
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Lead generation

who share
your values

hynt.

Make it easy for them
to

e
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Keep in touch with
for
them to do, and
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How it looks in practise...

% ?;ﬁgice UK eee X

With 3 in 5 hospices forced to make cuts this
year, beds are disappearing rigt -

needed most. We believe dignit % Hospice UK e X
the end of life is a human right, Ad-@

your name if you agree.

Hospices are running out of beds. Not because
of low demand, but because 3 in 5 are being
forced to make cuts this year. If we don't fix the
funding model now, more people could miss out
on the care they need. Add your name to help
protect hospice care before it's too late >>

FORM ON FACEBOOK
Hospice beds are di:
- act now!

FORM ON FACEBOOK

Hospice beds are disappearing  Sign up
- act now!
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Hospice UK
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Hospice UK

Everyone deserves dignity and c¢
the end of life

3in 5 hospices are being forced to cut vil

because of a broken funding model. We
essential care become a luxury

Show More...
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Hospice UK X

Contact information @

We would like to keep in touch with you about Hospice
UK activity including current campaigns, events and
other ways you can get involved.

First name

Sarah

Last name
Crowhurst

Email

sarah@hynt.studio

e ]
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How it looks in practise...

Hospice UK X

Hospice UK

THANK YOU

Thank you for making your voice count. Our work to
fight for hospice care for all depends on support
from people like you. In the last few weeks, more
people than ever have donated to Hospice UK for

the first time, because they believe that quality end-

of-life care shouldn't be a luxury. Will you join them
and give £15 to Hospice UK today?

i You successfully submitted your responses.

& Share
HospiceUK

Help us to protect the future of
hospices.

Hospices in England are on the brink. Surging costs have led to many services being
cut back - just as demand is rising, fast, because of our ageing population. As it
stands, two in five hospices in England are planning to make cuts. The situation is
not sustainable — and time is running out.

Secure donation

£250 £100 £50
£25 £10
£15 GBP v

[: Repeat this donation annually

Add comment

Is my donation secure? - Can I cancel my recurring donation?

Cookie policy Report a problem
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Lead gen brings together your donor, the real
world they live in, and the new digital landscape

LEAD
GENERATION

. DIGITAL TECH
- AND TOOLS
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Building a list of First Party Data is a big focus
area for all organisations

e It's two fold in terms of increasing your prospect base for donors (as well
as legators, community fundraisers, volunteers, customers and active
members of your community)

e And also driving up income - it can critically reduce CPAs for Cash and RG
donors
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The headlines
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What're measuring

Total spend across the year The number of email Cost per lead
leads generated across The average cost to
the year generate one email lead
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The big numbers

£545,516 510,663 = £1.07

Media Spend Opted in email leads Avg Cost per Lead
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Cost per lead by cause area
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The top performers

Environment &
Conservation

International
Development

Cause Area

Human Rights &
Social Justice

£0.00 £0.25 £0.50 £0.75 £1.00

Cost per Lead
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In the middle

Poverty & Social
Welfare

Animals

Cause Area

Health & Medical

£0.00 £0.25 £0.50 £0.75 £1.00 £1.25

Cost per Lead
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Premium lead costs

Children & Youth

Sport & Recreation

Cause Area

Disability

£0.00 £1.00 £2.00 £3.00 £4.00

Cost per Lead
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Cost per lead by cause area

Environment &
Conservation

International
Development

Human Rights &
Social Justice

Poverty & Social
Welfare

Animals

Cause Area

Health & Medical

Children & Youth

Sport & Recreation

Disability

£0.00 £1.00 £2.00 £3.00 £4.00

Cost per Lead
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Cost per charity size
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Does scale equal efficiency?

£0-1Mil
1-£5Mil

£5-£10Mil

Turnover

£20-£50Mil

£50-£100Mil

£0.00 £1.00 £2.00 £3.00

Cost per Lead
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Key Takeaways

1. The benchmark is surprisingly lean with an average CPL of £1.07

o If you're paying more for an email lead it could be that you need to optimise your campaign
set up, creative assets or landing page copy

2. Thelead cost shifts dramatically between cause areas

o Environmental emerged as the single most efficient sector with a low weighted CPL of £0.48
across more than 50,000 email leads generated

o Disability faces a steeper cost per lead weighted at £3.03

o Don't forget we're not always just chasing a low cost CPL, we need to make sure that we are
measuring the quality of the lead through ongoing communications and journeys

3. Larger budgets and higher turnovers do not guarantee better Cost per Leads

o Small to midsize charities with an annual turnover of £Im - £5m were most efficient, with a
weighted average of £0.75

o Medium to large charities with turnovers between £20m - £50m drove a much higher CPL of
over £2.50
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Build your digital fundraising skills, products and
more with some free resources...

Or get in touch:
hello@hynt.studio
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