
BANNED AND BLOCKED?
How to make Meta keep working for your digital fundraising
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Hynt is a digital fundraising agency.

We harness digital to grow your supporters, 
income and impact.

We help charities and purpose-led brands win new 
supporters and raise more money.

We do digital strategy, campaigns, training and 
innovation to help your fundraising hit new heights.

Our team is agile, open and easy to work with.

Our rates are wildly affordable.

And we deliver top notch work while skilling up your 
team for future success.



Digital Fundraising
We help you create a masterplan for online 
fundraising success. We’ll create a blueprint that’s 
totally tailored to you.

Campaign Delivery
We deliver dynamic strategy, creative and delivery for 
email, Meta and TikTok campaigns. Need a knockout 
campaign?

Training and Coaching
Our training and consultancy gives teams the skills 
and tools to confidently navigate the digital landscape 
and deliver powerful results.

Innovation and Diversification
Ready to experiment with new channels, tactics and 
creative ideas? We’ll help you stay ahead of the curve 
and future proof your fundraising.



Today we’re going to cover:

➔ The Meta restrictions
➔ The 2-step solution
➔ How to make it work
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The Meta restrictions



First, let’s bust a myth:
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“But nobody uses
Facebook anymore!”
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Facebook is the MOST used social media in the US
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… and France
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… and Spain
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… and Madagascar
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… and Australia (G’Day)
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… and the United Kingdom
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Facebook is still the world’s #1 social media



© Hynt and Scope 2026© hynt. 2026

… (except North Korea)
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We can’t talk about Facebook without talking about 
this guy and all the changes that have happened



True or False?
(It’s time to vote!)
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Practice round:
Does pineapple belong

on a pizza?

or
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True False
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True or False?

Meta removed interest based targeting
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✅ True - back in 2020 sensitive ad targeting was 
removed (probably not a bad thing) 
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Facebook updated the feed so you could ONLY see 
your friends posts
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❌ False! Only 17% of content is actually from your 
friends



Apple blocked Meta from tracking user 
across their devices
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✅ True! In 2021 there were clear options to remove 
Meta tracking across your device



Meta increased fact checking on the platform 
to help stop the spread of misinformation
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❌ Nope! Free speech for ALL!



Political and social issue ads disappeared 
from our newsfeeds
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⚖ Yes, in October 2025



Despite all this, Facebook is still a 
huge opportunity for charities.
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There’s no telling what will be approved

❌ ✅ 
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There’s no telling what will be approved

✅ ✅ ✅ 



But it’s important to remember that 
we are not in control.
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You know these three parts of the funnel?
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And what each part does for your brand?

Reach
Video views
Traffic

Post engagement
Landing page views
Lead Generation

Website registrations
Purchases/Donations
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Well, digital comms and marketing is getting less 
effective at the top and bottom of the funnel
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So we have to start looking at the middle of the 
funnel – to grow your first-party data!
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Rally/M+R Benchmarks 2024

List growth is a focus for most of the sector, and it’s 
growing year-on-year



Building a list of First Party Data is a big focus area 
for all organisations

● It’s two fold in terms of increasing your prospect base for donors (as 
well as legators, community fundraisers, volunteers, customers and 
active members of your community)

● And also driving up income – it can critically reduce CPAs for Cash 
and RG donors

● It means you own the data, and you can control the messaging your 
audience sees
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OLD DIGITAL FUNDRAISING MINDSET NEW DIGITAL FUNDRAISING MINDSET

Aligned with your direct mail cycle
We align with the real world events, audience expectations

 and shared values with the cause

We have to change our approach to digital
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OLD DIGITAL FUNDRAISING MINDSET NEW DIGITAL FUNDRAISING MINDSET

Aligned with your direct mail cycle
We align with the real world events, audience expectations

 and shared values with the cause

We need to be audience led

A cross-team approach that starts with values, and an 
audience-led approach

We focus on traditional creative development:
brand-first, and strict
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OLD DIGITAL FUNDRAISING MINDSET NEW DIGITAL FUNDRAISING MINDSET

Aligned with your direct mail cycle
We align with the real world events, audience expectations

 and shared values with the cause

And we need to provide lots of ways to engage

A cross-team approach that starts with values, and an 
audience-led approach

We focus on traditional creative development:
brand-first, and strict

Strategic, conversational comms,  focused on action, with a 
number of ways to engage

Piecemeal and ad hoc comms,
broadcast on digital channels
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The 2-step solution



The mobilisation model in action
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Attract people who share 
your values

Make it easy for them 
to take action

Keep in touch with 
meaningful actions for them 

to do, and drive impact
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Digital is a distracted environment
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In a distracted environment it’s more 
challenging to reach and explain the 

value to your audience
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We have to deliver great 
content that speaks to our 

audiences values.
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The best audiences, regardless of 
channels, know who you are and 

what you stand for.
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We need to optimise our storytelling
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We need to optimise our storytelling

Why
Why do you do it?
(not a lot of organisations explain this)

How
How do you do it?
(some know this)

What?
The work that you do
(everyone knows this)
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We need to optimise our storytelling

Why
Why do you do it?
(not a lot of organisations explain this)

How
How do you do it?
(some know this)

What?
The work that you do
(everyone knows this)
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How to make it work
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We need to meet people where 
they are, and give them meaningful 

actions to take.
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Social is a place to be social…
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The more authentic the story and images, the better
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It’s also a place to respond to the real world



Offer something valuable to your audience
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Offer something valuable to your audience
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Deliver content to your supporters inbox
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Give supporters something useful that has a 
connection to your cause



Liberty’s Practical Protest Guide
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Greenpeace’s ‘GreenTok’ Green Clean Guide
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St Martin Charity’s home decór guide
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Bring supporters closer to your work through quizzes
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…and start to use other channels to make the ask

Conversion calling 
to regular giving.

Supporter 
stewardship through 

email.

STEP 1: 
Facebook ad

STEP 2: 
Sign up

STEP 3: 
Calling

STEP 4:
Ongoing journey
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Physical items that are valuable to your supporter, 
and to your brand
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Using Facebook to drive engagement on WhatsApp
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Using Facebook to drive engagement on WhatsApp
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Build your audiences with 
paid Engagement

Build your email and 
telephone list

Use your own channels to 
make the ask

Key takeaways



Key takeaways

● Develop a 2 step program using 
hand-raisers

● Test your messaging and offers to see 
what works within the restrictions

● Introduce other channels for conversion
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Build your digital fundraising skills, products and 
more with some free resources… 

Or get in touch:
hello@hynt.studio
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